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Abstract: 

Social media management tools play a crucial role in enhancing 
an organization's marketing capabilities by enabling organized 
planning, effective scheduling of posts, and precise performance 
analysis. These functions help improve audience targeting, 
increase engagement, and build strong customer relationships. 
Additionally, these tools save time and effort while providing 
accurate data and analytics that support strategic marketing 
decision-making, thereby strengthening the organization's 
competitiveness in the digital market. 

Keywords: Social media management tools, marketing capabilities, planning, 
scheduling, performance analysis, audience targeting, engagement, decision-making, 
market competitiveness. 

  

  

  


